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1
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EDITORIAL
As with every year, we proudly present the Panorama, 
our detailed overview of the mountain real estate 
market. This year, it seems especially fitting, with 
mountain tourism hit hard by the ski lift closures 
last season and greatly reduced visitor numbers. 
Nonetheless, a marked growth in real estate sales 
demonstrates the resilience of this market.

At the time of writing, uncertainty reigns in relation to the public health situation, and every player 
in the industry is continually having to adapt and perform a delicate balancing act in response to 
unprecedented challenges.

The fact remains that last winter, despite the ski lifts being shut, mountain holidays were still a 
great way to spend time with friends or family, and to enjoy being in nature and getting away from 
it all. The eternal beauty of the mountains was no less majestic, offering visitors inspiration and an 
opportunity to relax and recharge their batteries.

One thing remains certain, the mountains offer a wealth of possibilities for anyone seeking a change 
of direction or a safe haven investment.

Current market trends, which precede the upheavals of the pandemic, are gradually taking hold 
and confirming the attractiveness of mountain real estate. The market is constantly adapting to 
the requirements and expectations of its clientele, offering numerous possibilities for investment, 
enjoyment, and building a transferrable asset portfolio.

Benjamin BERGER
Managing director & partner
benjamin.berger@cimalpes.com

Olivier BUILLY
President, co-founder 
& partner
olivier.builly@cimalpes.com Grégory FLON

Co-founder & partner
gregory.flon@cimalpes.com
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O V ER

Limited capacity for debt, 
but interest rates which remain 
very favourable for buyers

The European Central Bank (ECB) 
has chosen to maintain its monetary 
and budgetary policy in support of a 
recovery in economic activity until at 
least the end of 2021. It is keeping 
key interest rates low to help busi-
nesses and individuals maintain their 
investment levels and buying power.

In late 2021, interest 
rates are therefore 
highly favourable 
for buyers.

In France, interest rates for prop-
erty loans have reached historically 
low levels with an average of 1.12% 
during the month of August. Twenty-
year rates can be as low as 0.7% 
for the best buyer profiles. The new 
rules imposed by the Haut Conseil 
de Stabilité Financière (High Council 
for Financial Stability) (HCSF), which 
forbid a level of indebtedness greater 
than 35% of income, act as a limit to 
the level of debt that some buyers 
are able to take on. Foreign buyers, 
especially from the UK, are subject to 
similar restrictions in terms of their 
personal finances.

A tax regime that 
remains attractive 
and supports various 
buying strategies

The mountain real estate sector 
continues to attract a large number 
of both institutional and private 
investors.

Confident in the region’s tourism 
potential, buyers are drawn by both 
the projects on offer, which include 
“new generation” residences offering 
more space and a range of hotel-
style services, as well as legal and 
tax measures specifically designed 
to assist and support buyers in the 
completions of their purchases.

1

THE MOUNTAIN REAL ESTATE MARKET HAS PROVED 
RESILIENT IN THE FACE OF THE PANDEMIC AND HAS BEEN 
SHOWING SIGNS OF RECOVERY IN RECENT MONTHS.

THE SIX TRENDS 
WHICH ARE 
INFLUENCING
THE MARKET
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Via the regulations for professional 
or non-professional furnished rentals 
(LMP/LMNP), investors are able to 
reclaim the full VAT amount on the 
purchase price of their property if 
they make it available for serviced 
rental for a period of 20 years.

The creation of a family limited 
company can also help with financing 
an acquisition whilst offering 
numerous advantages, especially 
when passing the property on to the 
owner’s children.

The shift from hotels 
to rentals is continuing

In the seasonal rental market, the 
shift from hotels to rental properties 
observed over the past few years is 
continuing

and the COVID-19 
crisis has further 
accelerated 
this trend.

Private rentals, especially those 
with luxury hotel-style services, are 
increasingly seen as the best option 
for clients wishing to spend time with 
their loved ones in a convivial and 
welcoming atmosphere, free as far as 
possible from the restrictions imposed 
on shared occupancy spaces, whilst 
at the same benefiting from security 
conferred by strict sanitary protocols.

2

The pandemic has accelerated 
the digitalisation of the mountain 
real estate sector

As well as facilitating more effective 
marketing and communication, the 
digital revolution has also allowed 
operators to be more responsive to 
the new requirements of an often 
geographically-dispersed clientele of 
investors and holiday rental clients.

Innovations such as virtual tours, 
remotely operated door locks, online 
payments and online inventories are 
increasingly becoming indispensable 
for operators seeking to improve 
productivity and remain competitive. 
This trend has been further reinforced 
during the pandemic.

The principal effect of the shift toward 
online contracts and payments has 
been to simplify and increase the flex-
ibility of the booking process.

An explosion in last minute bookings 
and a demand for more flexible cancel-
lation terms are further changes in the 
post-COVID marketplace, and are an 
additional factor driving a shift toward 
direct channels allowing clients to 
establish a direct relationship with their 
host.
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The growth in long term 
winter rentals is continuing

As was the case in the summer 
season, there is strong demand this 
winter for long term rentals of more 
than a month’s duration.

Demand for these 
kind of rentals 
has increased 
by 20%, notably 
in traditional 
village resorts.

Remote working was encouraged by 
many employers during 2020, and has 
now transformed working life for many 

businesses and their employees, to 
the extent that it has increasingly 
become the norm. Many families now 
routinely extend their holidays by one 
or two additional weeks, and some opt 
for rentals of several months’ duration 
with a view to working remotely from 
the resort during the winter.

Although still to some degree embry-
onic, this trend is definitely increasing. 
Hence we could talk about half-main 
residences, that can be occupied from 
two to three months during the year.

Year-round frequentation, non-ski 
activities and delocalisation are 
reinforcing the attractiveness 
of the mountains

The attractiveness of the mountains has 
been increased by the pandemic and lock-
downs. People have realised that the charms 
of winter are far from all that they have to 
offer, with increasing numbers of visitors 
taking holidays and long weekend mountain 
breaks throughout the year, and enjoying the 
wide range of activities on offer.

The excellent figures seen during the 2020 
and 2021 summer seasons for accommo-
dation rentals, along with the explosion in 
the market for e-mountain bike rentals in 
both summer winter, are clear signs of a 
transformation in the consumer habits of 
visitors to mountain resorts.

The same trend can be observed amongst 
property owners, with many buyers looking 
for properties with the intention of making 
these their semi-primary residence or more.

At the national level, 
25% of secondary 
residence owners 
envisage, in the 
long term, making 
their property their 
primary residence.

5
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THE RENTAL MARKET: 

40% INCREASE AT CIMALPES
Cimalpes’ strategy to significantly increase the size 
of its rental portfolio since the start of the pandemic, 
with the addition of 70 chalets (a 40% increase) and 
132 apartments (a 32% increase) is proving to be a 
winner.

The week of 10 December saw an increase of 40% 
compared to the same period during the 2018-2019 
season. On a like-for-like basis, the trend is also posi-
tive with growth of 15%, which shows that these excel-
lent results are not just linked to the larger number of 
properties available, but also attest to the desire of 
clients to finally be able to return to the slopes.

By way of comparison, the national figures released 
in mid November* showed a 2.5% delay compared to 
2019. Despite the uncertainty due to the pandemic, 
activity in the rental market started early. Bookings 
accelerated from mid September before peaking in 
October and early November.

Demand is high not only for the traditional peak 
periods around Christmas, New Year and the school 
holidays, but throughout the winter, with bookings 
already up on last year for the month of March.

There is also strong 
growth (up 20%) in long 
term rentals, especially in 
traditional village resorts.

* ANMSM data from the G2A agency

NEWS 
2021-2022
The growth in the number of properties 
available for rental coupled with strong 
bookings form the basis for a good season.

7



THE SALES MARKET: CONSOLIDATION 
OF THE SAFE HAVEN STATUS 
OF MOUNTAIN REAL ESTATE

Despite the fact that French presidential election 
years are traditionally marked by a “wait and see” 
attitude, demand remains high in the luxury moun-
tain real estate market.

Numerous buyers want to invest in a property to use 
and enjoy themselves, as well as generate an income 
and expand their asset portfolio.

The uncertainty of the past 18 months and the insta-
bility of the financial markets during the pandemic 
have reinforced the attraction of mountain real 
estate as a safe haven investment in a market that is 
experiencing steady yet sustainable growth over the 
long term. The sales market also benefits from the 
Alps’ generally positive image.

Attracted by the beautiful landscapes, clean air and 
diverse range of leisure activities on offer,

86%
OF FRENCH PEOPLE**
say that they have a positive image of skiing.

The advantages of the mountains - accessibility, wide 
open spaces, quality of life - are above all aligned 
with peoples’ new aspirations that have been further 
reinforced by lockdowns during the pandemic. An 
increasing number of buyers plan not only to use 
their property for holidays, but to extend their time 
spent in the mountains through remote working, 
sometimes to the point of making their vacation 
home their semi-primary residence.

**IPSOS survey conducted in September 2021

THE PROPERTY  
MAKES THE 
DIFFERENCE

Whilst in the past it was normal to rent 
each year in the same resort, the clientele in 
today’s market are much more volatile. And 
this is confirmed on the sales market.

40%
OF CLIENTS
now say that they have no preference 
regarding the resort in which they spend 
their holiday. More so than the resort, it is the 
accommodation and the services it comes 
with that are the primary consideration.

This fundamental trend is also visible in 
the sales market. Almost a third of buyers 
are now opting for properties in a resort 
they had not previously considered, or a 
different resort from the one they began 
their search in.
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3 QUESTIONS TO  
Gilles Revial, Commercial and development 
director at G2A consulting.

“We still need to 
become more agile”

What is the state of the 
mountain tourism market 
after two winter seasons 
affected by the COVID 
pandemic?
The next two years should be 
good years. One can sense 
peoples’ excitement at being 
able to visit our mountains 
once again, even if bookings 
are still down a little on 
previous years. It must be 
said that on 17 March 2020 
when everything suddenly 
stopped, we were on track 
for what would have been 
the season of the century 
so far. At the end of October, 
bookings were down 10% 
compared to the same 
period two years ago. Some 
clients are still playing a 
waiting game as there is still 
a fair degree of uncertainty 
surrounding the public 
health situation and which 
measures may be introduced. 
For next summer, there are 
also grounds for optimism, 
with sustained growth now 
for the last seven to eight 
years, even if visitor numbers 
have not again reached 
those seen 30 years ago. 
But it is fair to say that the 
mountains as a destination 
are perfectly aligned with 
peoples’ desire for wide 
open spaces away from the 
crowds, something that has 
only been accentuated by the 
pandemic.

Have clients changed 
their behaviour due to 
the pandemic?
There has not really been 
a significant impact on the 
length of peoples’ holidays 
- no rush towards short 
breaks, for example. In winter, 
most stays are for seven 
nights, whilst in summer the 
average remains between 
nine and ten days. Last 
minute bookings, on the 
other hand, are becoming 
increasingly prevalent. Clients 
are no longer afraid to leave 
things to the last minute, and 
the proportion of bookings 
made less than three months 
in advance has seen a not 
insignificant increase from 
8% to 12%.

How effectively has 
the industry adapted 
in the face this crisis?
We still need to become more 
agile. Tour operators made 
it plain to us that they have 
had more difficulties claiming 
refunds from French resorts 
than from their Swiss or 
Austrian competitors. 
Early on in the COVID-19 
crisis, clients could cancel 
right up until the day before 
arrival. Now, things have 
returned to between 30 and 
15 days before arrival. But 
this does not really align 
with the expectations of 
our clientele in light of the 
uncertainties of the past few 
months! It is up to us to show 
that we are able to respond 
to these new demands.

G2A is a consulting company specialised in the 
collection and processing of mountain tourism data 

and leader on its market.

SKI LIFTS: CLEAR AND 
REASSURING HEALTH 
PRECAUTIONS

The French government has published 
regulations applicable to the operation and 
use of ski lifts that have reassured domestic 
industry professionals and foreign tour 
operators.

French ski resorts are naturally subject to the 
same regulations as the rest of the country, 
including the obligation to present a European 
COVID pass in order to gain access to various 
enclosed public spaces including restaurants, 
bars, museums, cinemas, theatres, gyms and 
swimming pools.

In the case of ski lifts, on 18 November the 
French government published the rules that 
will apply during the 2021-2022 winter season: 
obligatory mask wearing on all ski lifts from 
the age of 11 upwards, including in lift queues. 
Only drag lifts and magic carpets may, in 
some cases, be excepted as they are used by 
one person at a time. Masks do not have to be 
worn whilst skiing.

Since 4 December, a valid COVID pass from 
age 12 upwards has become obligatory, in 
addition to mask wearing. COVID passes 
are checked using the “Tous Anti Covid 
Verif*” QR code reader application. Checks 
will be carried out at lift companies’ sales 
points, before ski lessons, as well as on the 
mountain.

*  The application recognises QR codes issued in the 
European Union. Persons whose QR code is not recog-
nised by the application will be able to visit any phar-
macy in France to validate their French COVID pass if 
they have been vaccinated using a vaccine recognised 
by the EU.
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THE FRENCH ALPS 
AT THE EPICENTRE 
OF THE WHITE 
PLANET
CIMALPES: THE FRENCH ALPS’ LEADING 
REAL ESTATE NETWORK   
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THE 
AGENCIES

 ● Albertville (head office)
 ● Alpe d’Huez
 ● Courchevel 1850
 ● Courchevel Moriond
 ● Courchevel Village
 ● Courchevel Le Praz
 ● Megève Centre
 ● Megève Mont d’Arbois
 ● Méribel Centre
 ● Méribel Village
 ● Saint-Martin-de-Belleville
 ● Tignes
 ● Val d’Isère
 ● Val Thorens

With fifteen in-resort 
agencies and a central 
bookings office in Albertville, 
Cimalpes has steadily 
developed its network since 
2003 in the most beautiful 
destinations in France’s 
Alpes du Nord region.
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FLAGSHIP DESTINATIONS

850 m - 2, 353 m

445 km of pistes 
(Évasion Mont Blanc 
ski area) and 55 km 
(Les Houches ski area)

30 km

Famille plus label

Access: Geneva airport - Sallanches TGV station Information: Tel. +33 (0)4 50 47 76 08 | saintgervais.com

THE SKIING
The ski area is linked to the Evasion 
Mont Blanc ski area on one side and 
extends via the Mont Blanc Tramway 
towards Les Houches and its famous 
Kandahar piste on the other. The lower 
slopes wind through forests, and from 
the higher altitude pistes there are 
magnificent views of the Mont-Blanc 
massif. The best runs (and off-piste), 
such as Grande Epaule and Marmottes, 
are on the Saint-Nicolas-de-Véroce 
side. A new area dedicated to beginners 
has been opened in the heart of Mont 
d’Arbois at an altitude of 1,840 m.

APRÈS-SKI
Skiers and non-skiers can meet at the 
Folie Douce between Saint-Gervais and 
Megève for a dinner with entertainment. 
A new area at the thermal spa, “The 
Forest in the Rain”, invites visitors to 
relax and let go in an immersive world 
where plants reign supreme. The 
hamlet of Saint-Nicolas-de-Véroce has 
moved upmarket since the opening of a 
5-star hotel, food shops and, this winter, 
the “Legends of Japan” exhibition at the 
Museum of Sacred Arts. Visitors love 
to stroll through the village’s narrow 
streets, taking in the architecture 
and enjoying a meal in one of the fine 
restaurants.

HAUTE-SAVOIE   

SAINT-GERVAIS
Since through traffic was re-routed away from the village centre 
and the l’Oréal group completely renovated the thermal baths, 
Saint-Gervais has rediscovered its soul. This charming resort combines 
high mountain, historical and traditional mountain architecture, 
gastronomy and the wellness benefits of its thermal spa.

ABOUT  
SAINT-GERVAIS  

Jessica Descombes, 
property sales 
manager Cimalpes

“The attraction of a traditional 
mountain village and thermal 
spa offers solid guarantees 
in terms of investment.
The real estate market has 
grown by 6% over the past few 
years. An apartment in the 
centre of the resort will cost 
from €4,000 to €6,000 per m², 
whilst prices for a chalet on the 
outskirts of the village range 
from €6,000 to €8,000 per m².”
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1,120 m - 3,300 m

250 km of pistes

50 km

Famille plus label

1 agency

Access: Grenoble airport and TGV station - Col du Lautaret from Italy Information: Tel. +33 (0)4 76 11 44 44 | alpedhuez.com

ISÈRE  

L’ALPE D’HUEZ
With snow cover assured by 1,000 cannons, 300 days 
of sunshine a year and a busy events calendar, Alpe d’Huez 
is the Isère region’s leading resort. Major development projects 
that have brought 4,600 four and five star beds onto the market, 
including a Club Med, have been the key drivers behind the 
resort’s raised profile over the past five years.

THE SKIING
With 250 km of pistes and a vertical 
drop of 2,200 m, the choice of skiing 
is very varied in terms of difficulty and 
ambience. From Pic Blanc at 3,300 m, 
one can see 1/5 of France as far away 
as Mont Ventoux, and the famous 16 km 
Sarenne piste, as well as the Tunnel with 
its 35 degree wall start from this point. 
The lower part of the ski area has safe 
pistes for beginners served by free lifts.

APRÈS-SKI
Val d’Isère’s famous Folie Douce has 
opened a venue in Alpe d’Huez, with live 
music and cabaret on the slopes from 
early afternoon onwards. In the resort, 
the sports and congress centre with 
its pool, ice ring and sports facilities 
allows you to enjoy the hours between 
5 pm. and 7 pm. Among the headline 
events this winter (to be confirmed) 
are the Festival of Film and Comedy 
and the Tomorrowland dance music 
festival. For non-skiers who like to keep 
active, there are 35 km of walking and 
snowshoeing trails.

ABOUT 
L’ALPE D’HUEZ  

Benoit Hoën, 
property sales 
manager Cimalpes

“The resort that used to be a 
sleeping beauty is having its 
revenge. Easily accessible from 
Lyon, Chambéry or Grenoble, Alpe 
d’Huez has an exceptional ski 
area. Its other advantages include 
a voluntary policy for maximising 
use of accommodation and an 
exceptional events programme 
all year round that are turning it 
into a serious challenger to other 
leading mountain resorts. The 
scarcity of new developments, 
corresponding more and more 
to demand has, however, led to a 
tight market with prices per square 
metre as high as €13,000 in new 
build properties (an increase of 
6%) and €8,000 to €8,500 in older 
properties (up 2.5%).”

Alpe d’Huez (Isère) and Saint-Gervais (Haute-Savoie) have 
strong potential for growth, as explained by Cimalpes experts.

13



THE SKIING
The ski area is linked with Val d’Isère 
and is one of the best in the world due 
to its size, large vertical drops, reliable 
snow conditions and excellent lift 
system. Experience a true high mountain 
atmosphere on the north face of the 
Grande Motte (3,800 m), an off-piste 
descent between the seracs to be 
tackled with a mountain guide.

APRÈS-SKI
Although renowned for its large events, 
Tignes has had to shift its focus to 
smaller scale activities since the onset 
of the pandemic. Clément Bouvier is at 
the forefront of the resort’s gastronomic 
scene with his Michelin star Ursus 
restaurant, and his other establishment 
La Table de Jeanne. The Tignes Espace 
sports centre is without equal in France 
in terms of its facilities, which include 
the Lagon aqua leisure centre.

Access: Bourg-Saint-Maurice TGV station - Chambéry or Geneva airports Information: Tel. +33 (0)4 79 40 04 40 | tignes.net

SAVOIE  

TIGNES
The Haute Tarentaise’s olympic resort is much-appreciated by snow 
sports lovers for its high altitude and excellent lift system. Every area 
of the resort is moving upmarket - Les Brévières, 1800, le Lavachet, 
le Lac and Val Claret. The resort’s original architecture is giving way 
to four and five star hotels, high-end hotel residences and some very 
beautiful chalets in Les Brévières.

ABOUT 
TIGNES  

Romain Dadat, 
property sales 
manager Cimalpes

“Located in one of the best ski 
areas in the world, Tignes also 
benefits from its proximity to Val 
d’Isère. Thanks to its glacier, the 
ski season here is significantly 
longer than in many other resorts. 
In addition, potential buyers also 
have the opportunity to rent their 
property out during the summer 
season, which is attracting more 
and more visitors to region. 
The market is therefore extremely 
reactive when a new development 
goes on sale. The result is price 
increases of 8% for new build 
and 4% for older properties, 
with chalets now costing up 
to €23,000 per m² and apartments 
up to €18,000 per m².”

1,500 m - 3,500 m

150 km of pistes linked 
to Val d’Isère (300 km)

5 km

1 agency

FLAGSHIP DESTINATIONS
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Access: Moûtiers TGV station - Chambéry or Geneva airports Information: Tel. +33 (0)4 79 00 08 08 | valthorens.com

SAVOIE  

VAL THORENS
Europe’s highest resort, sporting, connected, stylish and linked 
to les 3 Vallées, Val Thorens epitomises the resort of the future. 
The shift upmarket that began in the early 2000s means that the 
resort now has a consistent 4 and 5 star hotel and residential offer. 
The vast majority of accommodation is ski-in/ski-out 
and the resort is very compact.

THE SKIING
The 180° amphitheatre formed by the 
mountains around Val Thorens ensures 
abundant sunshine and excellent snow 
conditions all winter and in the spring. 
There is direct access to Les Menuires 
and Méribel via les 3 Vallées ski lifts, and 
the skiing extends above 3,000 m on the 
glacier or Cime Caron, renowned for its 
red and black runs for good skiers. A new 
gondola lift for skiers and pedestrians 
from Orelle via Cime Caron will allow 
visitors to get from Maurienne to the 
centre of Val Thorens in just 45 minutes.

APRÈS-SKI
The party starts by the pistes at Chalet 
360 and carries on at the Tango or one 
of the hotel bars such as Farenheit 7, 
with music and dancing, or a cocktail 
lounge such as Le Marielle. There are 
numerous sporting and festive events 
throughout the season, which starts on 
21 November with the Grande Première 
and finishes on 8 May with the Grande 
Dernière.

ABOUT  
VAL THORENS  

Stéphane Meyniel, 
property sales 
manager Cimalpes

“The highest ski resort in Europe 
is also one of the most highly rated, 
and not just for its location in the 
3 Vallées and the quality of its 
pistes and lift system. Val Thorens’ 
lively and diverse après-ski scene 
is also a major attraction for a very 
international clientele. 
For investors, these factors 
guarantee high visitor numbers 
throughout an extremely long 
season. If you factor in the 
limited number of properties on 
the market, it becomes easier to 
understand why prices have grown 
by 7% to reach up to €14,000 for the 
best apartments with three or more 
bedrooms.”

2,300 m - 3,200 m

150 km of pistes linked 
to les 3 Vallées (600 km)

At Les Ménuires

Famille plus label

1 agency

 
Ten resorts in the northern French Alps have been selected for their easy access 
to the pistes, their ambience, their location, their facilities, their shops, their après-ski, 
their accessibility and their real estate potential.
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THE SKIING
Piste skiing in Chamonix is characterised 
by amazing views, wide open spaces, 
steep mountainsides and north-facing 
slopes. Committed off-piste skiers 
(accompanied by a guide) can enjoy 
the best freeride of their lives. In the 
Aiguille du Midi sector, the 20 km Vallée 
Blanche is not to be missed, and the 
Glacier des Rognons, Pas de Chèvre 
and Face itineraries leading from Les 
Grands Montets are also exceptional.

APRÈS-SKI
From Moncler to Quechua, there is a wide 
range of shopping options in Chamonix. 
The five star le Hameau Albert offers 
the same view of the mountain peaks 
as the UCPA or the magnificent chalets 
scattered around Servoz in Vallorcine. 
Restaurant options include La Fine 
Bouche, a favourite with locals, or 
some of the fancier establishments 
on Rue des Moulins such as Cap Horn 
and Les Caves, offering world food 
and cool décor. Artists, painters and 
photographers exhibit their works 
especially in the town’s beautiful hotels.

THE SKIING
Champion skier Emile Allais was 
instrumental in the development of 
modern piste preparation techniques 
following the arrival of the first snow-
grooming machines in France in 
1954. With 80% of the ski area above 
1,800 m in altitude, 600 snow cannons 
complement the natural snow cover and 
ensure that the links to les 3 Vallées are 
always open. The ESF children’s village 
in Courchevel 1850 is ideal for kids to 
learn and have fun, with play equipment 
and animal figures in an enclosed safe 
area of 50,000 m².

HAUTE-SAVOIE  

CHAMONIX
For 150 years, the legendary resort 
of Chamonix has attracted sophisticated 
international visitors and experienced 
mountaineers alike. Chamonix is 
authentic, historic, awe-inspiring 
and, most importantly, situated 
at the foot of Mont Blanc.

SAVOIE  

COURC
From the Alpine Ski World 
Championships being held 
here in 2023, to its many 
luxurious hotels, chalets and fine 
dining restaurants, Courchevel 
successfully brings together 
the worlds of sport and style.

Access: 
Geneva airport - Le Fayet TGV station - 
A40 Motorway - Mont Blanc tunnel

Information: 
Tel. +33 (0)4 50 53 00 24  
chamonix.com

Access: 
Moûtiers TGV station - Chambéry 
or Geneva airports

1,035 m - 2,765 m

115 km of pistes

53 km

FLAGSHIP DESTINATIONS
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THE SKIING
Chavannes is the starting point for the 
links to the other resorts in the Portes 
du Soleil, and is also the location of the 
Mappys beginner area which is always 
popular with families. On the other 
side of the valley, Chéry has a wilder 
ambience and more challenging skiing, 
with predominantly red and black pistes, 
two slalom stadiums and a snow park.

APRÈS-SKI
The not-to-be-missed Alta Lumina is 
an enchanted night time trail that takes 
young and old alike into an imaginary 
world in the heart of the forest. The new 
Les Sources de Chéry spa is a great 
addition to Les Gets’ wellness facilities, 
and there is an excellent restaurant at 
the four star Hotel Chychar with themed 
menus and a barbecue.

APRÈS-SKI
With its eight pools heated by wood 
burners, the Aquamotion centre in 
Courchevel Village combines design and 
green credentials. Art and refinement 
extends up the mountain with the 
monumental sculptures installed year 
after year by Richard Orlinski, Michel 
Bassompierre and Mauro Corda. To 
experience Courchevel’s fine hotels 
without staying in them, start your 
evening by meeting in a comfortable 
hotel bar for cocktails and music by 
the fire. The resort’s luxury credentials 
are completed by its many fine dining 
restaurants, including 1947 at Cheval 
Blanc with its three Michelin starred 
head chef Yannick Alléno.

HAUTE-SAVOIE  

LES GETS
The development of this partially 
pedestrianised resort with its wood-clad 
buildings is being carried out with the 
greatest respect for its environment. 
Much of the accommodation here is 
designed for families and accessibly 
priced. Situated just one hour from 
Geneva, this authentic village linked to the 
huge Portes du Soleil ski area has proudly 
retained its own identity.

  

HEVEL
     

   
      

     
   

   
     

Access: 
Geneva airport - Cluses or Thonon 
TGV stations 

Information: 
Tel. +33 (0)4 50 74 74 74 
lesgets.com

 
     

  

Information: 
Tel. +33 (0)4 79 08 00 29 
courchevel.com

1,100 m - 2,738 m
150 km of pistes linked 
to les 3 Vallées (600 km)

66 km

Famille plus label

4 agencies

1,100 m - 2,000 m

120 km of pistes 
linked to the Portes 
du Soleil (650 km)

12 km

Famille plus label
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THE SKIING
Megève has two ski areas with a total 
of 400 km of pistes. On the Jaillet side 
the pistes extend as far as La Giettaz, 
and on the Mont d’Arbois side as far as 
Saint-Gervais. The skiing in the forests 
on the lower slopes has views of Mont 
Blanc. There are eight areas dedicated 
to beginner skiers, and lovers of nordic 
skiing have a choice of trails between 
Le Livras (paying), Plaine d’Arly and 
Mont d’Arbois.

APRÈS-SKI
Megève has become well known as 
one of the best mountain resorts for 
gastronomy, especially since Emmanuel 
Renaut won and retained his third 
Michelin star at Flocons de Sel. This 
opened the door for Nicolas Hensinger 
at the one Michelin starred Prima, as 
well as Anthony Bisquerra at the two 
Michelin starred La Table de l’Alpaga. 
The village is also hosting a fascinating 
outdoor exhibition spanning the 100 
years of history that links Edmond de 
Rothschild and his family to Megève. The 
sports centre now has a climbing wall, a 
gym and a balneotherapy area. Life in 
the village is centred around the Place 
de l’Eglise, where the famous house of 
Aallard, the inventor of the spindle, is 
located, and spreads out around the 
narrow streets on bustling terraces.

THE SKIING
From the valley floor with its pastoral 
ambience, via the intermediate forested 
slopes, up to the sunny plateau of the 
altiport and the mountain summits with 
their spectacular views, the skiing in 
Méribel is exceptional. On the eastern 
side of the valley, Tougnète is linked 
to Les Menuires, and Saulire on the 
western side faces toward Courchevel, 
placing the resort in the heart of les 
3  Vallées. The Mont Vallon sector is a 
great playground for good skiers.

HAUTE-SAVOIE  

MEGÈVE
The village with its 80 restaurants, 
three of them Michelin starred, cobbled 
alleyways, well-stocked shops and its 
plateau with many magnificent chalets 
epitomises year round luxury mountain 
living.

SAVOIE  

MÉRIB
Thanks to Méribel’s location 
in the heart of les 3 Vallées, it 
is possible to ski over to the 
area’s other resorts in just a few 
minutes. The architecture of 
the lower parts of the village, 
with its buildings constructed 
of wood, stone and slate, as 
well as the large chalets in 
the centre and Mottaret, give 
Méribel the atmosphere of a 
true village resort.

Access: 
Geneva airport - Sallanches TGV 
station 

Information: 
Tel. +33 (0)4 50 21 27 28 
megeve.com

Access: 
Moûtiers TGV station - Chambéry 
or Geneva airports

1,113 m - 2,350 m

400 km

40 km

Famille plus label

FLAGSHIP DESTINATIONS
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THE SKIING
The Morzine ski area is part of the Portes 
du Soleil, which has 650 km of pistes 
and more than 1,200 snow making 
machines. The terrain is very pleasant 
with forests on the lower slopes and 
high pastures above with unobstructed 
views over the Alps. The immense size 
of the ski area and the many possible 
itineraries make it a true pleasure for 
skiers to explore the twelve resorts that 
straddle the Franco-Swiss border.

APRÈS-SKI
Thanks to a young and fun-loving 
clientele, après-ski is very lively in 
the village centre pubs such as the 
Dixie Bar or the Coup de Cœur (a chic 
wine bar) and opposite La Camade 
(traditional cuisine revisited). Rock the 
Pistes, a festival where artists perform 
on temporary stages in the middle of 
the pistes, traditionally takes place in 
March.

APRÈS-SKI
The party starts by the pistes at the Folie 
Douce and continues on at numerous 
venues spread around Méribel’s 
five districts. For eating out, the two 
restaurants at the five star Coucou 
hotel - Bianca Neve, a refined Italian, 
and Le Beef on the sixth floor of the 
hotel - are the happening places near 
to the Rond Point des Pistes, while the 
Atelier Raffort in Méribel village offers 
traditional cuisine in a small chalet with 
refined décor.

HAUTE-SAVOIE  

MORZINE
With 50% of its visitors coming from 
abroad, the resort of Morzine in the Portes 
du Soleil has successfully adapted to the 
requirements of an international clientele. 
The accommodation on offer comprises 
smaller traditional and boutique hotels, as 
well as newer four star hotels. Construction 
and renovation of contemporary design 
luxury chalets is moving the resort 
increasingly upmarket.

  

EL
    

         
       

       
    

      
    

      
      

     
     

  

 
     

  

Information: 
Tel. +33 (0)4 79 08 60 01 
meribel.net

Access: 
Geneva airport - Cluse or Thonon TGV 
stations 

Information: 
Tel. +33 (0)4 50 74 72 72 
morzine-avoriaz.com

1,450 m - 2,952 m

150 km of pistes linked 
to les 3 Vallées (600 km)

33 km

Famille plus label

2 agencies

1,000 m - 2,000 m

120 km of pistes 
linked to the Portes 
du Soleil (650 km)

80 km

Famille plus label

 

19



THE SKIING
The Solaise and Bellevarde ski areas 
with their state-of-the-art gondola lifts 
are easily accessible from the centre 
of the resort. Le Fornet is popular with 
freeride skiers for its off-piste and forest 
descents, and there are dedicated areas 
for beginners at village level and up the 
mountain. For cross-country skiers 
there are four marked trails at La Daille, 
Le Laisinant, Lac de l’Ouillette and Le 
Manchet.

APRÈS-SKI
Après-ski starts up on the pistes at 
the Folie Douce with its cabaret, and 
continues at the Centre Aquasportif 
with its pool with water currents and 
jets, saunas hammams and hot tubs, 
sports facilities, massage and wellness 
treatments. With ten five star hotels, 
along with numerous luxury apartments 
and chalets with hotel-style services, 
Val d’Isère has been one of the top three 
French resorts for decades.

SAVOIE  

VAL D'ISÈRE
Major developments over the past few years include the complete 
remodelling of the Solaise sector. The historical Criterium de 
la Première Neige has been the traditional season opener for 
the FIS World Cup since 1955, and the opening of the Folie Douce 
has marked the start of the après-ski season since 1980.

Access: Bourg-Saint-Maurice TGV station - Chambéry or Geneva airports Information: Tel. +33 (0)4 79 06 06 60 | valdisere.com

1,785 m - 3,241 m

148 km of pistes linked 
to Tignes (300 km)

24 km

Famille plus label

1 agency

FLAGSHIP DESTINATIONS
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Wherever in the Alpes, Cimalpes 
ensures exceptional services and 
high-end quality properties.

 

Saint-Martin de Belleville

Albertville
Head office

To Switzerland

Méribel 
Village

Méribel 
Centre

Courchevel  
1850

Courchevel 
Moriond

Courchevel 
Village

Courchevel 
Le Praz

Bourg-Saint-Maurice

Moûtiers

Val-d’Isère

Chamonix 
Mont-Blanc

Saint-Nicolas-
de-VéroceCordon

Combloux

To  
Lyon

To
Annecy

To
Italy

Megève 
Centre

Megève Mont 
d’Arbois

Valmorel

Grenoble

To  
Briançon

L’Alpe d’Huez

Tignes

To Thonon

Les Gets

Morzine

Avoriaz

Châtel

Les Carroz

Notre-Dame-de-
Bellecombe

Le Grand
Bornand

La Clusaz

Val Thorens

To
Geneva

Chambéry

La Toussuire

Les Menuires

Sainte-Foy-Tarentaise

Pralognan-la-
Vanoise

Champagny-
en-Vanoise

Les Arcs

La Plagne

Les Deux Alpes

Valloire

Cimalpes agencies offering every services 
for touristic rentals and real estate

Cimalpes offering touristic rentals and real 
estate in association with local partners

21



THE SALES MARKET  

BUYING: 
OWN AND 
PROFIT
A dual objective for property buyers 
in mountain resorts: to own an asset 
that can be enjoyed, and is also 
a secure financial investment.

2005 2010 2015 2020

65% 75% 82% 95%

 Evolution of the average rental yield
  Evolution of the share of rented properties 

after purchase

2.5% 2.5%

2.8%

3%
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pe
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Property acquisitions in the mountains are first and 
foremost leisure purchases.
People buy a place in the mountains so that they can 
spend quality time with family or friends. In addition 
to easy access, many resorts in the French Alps offer 
an experience that is well-aligned with the tastes and 
desires of a new generation of buyers who come to 
enjoy multi-season activities such as skiing, trail 
running or mountain biking.
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Today’s developments also invariably have one eye 
on buyers’ desire to generate an income from their 
mountain property.
The safe haven status of investments in bricks and 
mortar investment has been strengthened during 
the difficult period from which the market is now 
emerging. Acquiring a property is also, needless to 
say, a great way of establishing or expanding a prop-
erty portfolio that can be passed on to one’s children. 
Compared to other financial products with uncer-
tain rates of return, property is viewed as a safe and 
responsible investment.

95%
OF THE PROPERTIES 
SOLD BY THE CIMALPES 
NETWORK
are destined for the rental market, with the rental 
income able to cover, at a minimum, annual charges 
and the cost of the owners’ own family holidays.

3 QUESTIONS TO  
Maître Laurent Delanoë, our partner 
at the Actes Alliances group

“I don’t believe in any post-
COVID snowball effect.”

How has your work changed 
since the start of the COVID 
pandemic?
Like everyone, it was easy to 
feel a sense of panic when 
COVID first arrived. But in 
reality, since May 2020, the 
market has been buoyant 
and strong as never before! 
At my firm, the number of 
sales transacted is up by 40% 
compared with the same 
date during 2019*! 
Our client profile has 
remained broadly the same: 
buyers are generally in their 
40s and 50s and looking to 
acquire an asset that they 
can enjoy, that is also a 
secure financial investment, 
and that they can eventually 
pass on to their children. 
That said, buyers’ criteria 
can vary. Remote working 
has completely transformed 
peoples’ working lives. 
Many people buy a second 
home with the intention of 
setting up their office near 
the ski slopes. As a result, 
demand is especially high 
in traditional village resorts - 
everyone wants their chalet 
with a little bit of garden!

How are these acquisitions 
being structured, and for 
what reasons?
Generally via a “SARL de 
famille” (family limited 
company). Nothing new 
there, this was already the 
case previously, but it has 
become even more common 
amongst British buyers, 
who are forced to do this 
post-Brexit. It must be said 
the SARL de famille remains 
the simplest solution. 

Furthermore, furnished 
rental is a commercial 
activity which cannot be 
done via an SCI (civil real 
estate company). Moreover, 
the SARL de famille is very 
simple in terms of taxation, 
which has a number of 
advantages, including, 
but not limited to, when it 
comes to passing a property 
on to one’s family. Capital 
repayments on the property, 
for example, create a charge 
of 2% to 3% which can be 
offset against the profits of 
the company.

In your opinion is the market 
simply experiencing a post 
lockdown recovery, or is this 
a more fundamental trend?
I don’t believe in any post-
COVID snowball effect. 
I think we are seeing more of 
a fundamental phenomenon. 
It’s true that market 
conditions are unusual, 
with, on the one hand, very 
low interest rates, and, on 
the other hand, a degree of 
apprehension about leaving 
one’s capital in the bank. 
But I don’t think that we are 
talking about a bubble. 
Even the worst market 
crash of 2009, in the wake 
of the sub prime mortgage 
crisis, did not last long and 
things returned to normal 
fairly quickly. These factors 
make me believe that we 
are in a real estate market 
that is experiencing stable 
and increasingly sustainable 
growth.

* as of 3 November

23



The return of the British

Following the UK’s vote to leave the EU, recent years 
have been marked by a fall in sales to British buyers, 
which were down by 15% in 2017 and by 10% in the 
following years.

Now that Brexit has finally happened, UK nationals 
have more clarity and are better able to make invest-
ment plans in the Eurozone. In parallel, the improve-
ment in the public health situation has opened a new 
door for British buyers in the French Alps.

Sales distribution by nationality

 New
 Old

31%

69%

New and old property market: 
sales breakdown (2021)

A market stimulated by recent 
upheavals in buyers’ lifestyles.

Whilst some people chose to permanently relocate 
from towns and cities to the country or by the sea, 
others opted for a less radical solution - a semi- or 
dual primary residence. In other words, a secondary 
residence that is used not only for annual holidays 
and a few long weekends, but where one can spend 
several weeks or even months at a time. This type of 
purchase is becoming increasingly common in moun-
tain resorts, having become much more feasible by 
the growth in remote working during the first national 
lockdown. Over the past two years, almost one in five 
holidaymakers are also considering coming to live and 
work in their holiday destination.

Whilst this trend has been particularly apparent since 
the start of the pandemic, it is now establishing itself 
as a fundamental shift in the market. Todays buyers 
are in search of an improved quality of life in a more 
peaceful location. Wide open spaces, clean air and 
sporting activities all year round - the resorts in the 
Alps are perfectly aligned with these new criteria. 
These new trends are now influencing the kind of 
properties buyers are looking for. Demand is increas-
ingly focused on village resorts that are viewed as 
more authentic. Everyone dreams of their own chalet 
with a view of the forest and a small garden. People 
also want space, so as not to feel hemmed in over a 
long stay, as well as an office space in which to work 
comfortably.

2017 2018 2019

BREXIT

80

60

40

20

0
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3 QUESTIONS TO  
Axel PEINY, co-founder of Peiny & Rosset, 
professional and retirement finance brokers, 
and of Alpex Private Management, wealth 
managers specialising in international clients.

“A limited, but nonetheless 
favourable credit market”

What do you observe on 
the mountain real estate 
market 18 months into the 
Pandemic?
After a major slowdown 
during COVID, we are now 
seeing a marked resurgence 
in interest from both French 
and foreign buyers, especially 
those from Benelux and 
the UK. These investors are 
invariably on the lookout 
for a property that they can 
enjoy, but that is also a sound 
financial investment. That 
said, we are also seeing 
increased interest from 
professional investors, via 
holding companies that buy 
luxury serviced properties 
within the context of a 
specific taxation regime.

In what way does the current 
situation favour buyers, 
in terms of obtaining credit 
to finance their project?
The capacity of buyers to 
take on debt is now limited 
upstream due to banks 
applying the new rules of the 
High Council for Financial 
Stability (HSCF), which limit 
debt repayments to 35% of 
someone’s total income. 
Nonetheless, despite this 
hurdle, the credit market is 
still fairly advantageous, due 
in particular to historically low 
interest rates in general, and 
the availability of fixed rate 
mortgages.

Regarding non-residents, 
even if each financial 
institution has different 
processes for working with 
this clientele, they are all 
especially interested in the 
amount of their money that 
investors can put up ahead 
of loan financing. This is 
especially true in the case 
of UK clients, for whom the 
uncertainty surrounding 
Brexit has significantly 
complicated access to 
finance and therefore 
property in our country.

Which tax incentives are 
most attractive to buyers?
There are many of these, 
but the ability to reclaim VAT 
on the purchase price of a 
new property that is rented 
out on a serviced basis is 
perhaps the most important. 
Setting up a SARL de famille 
(family limited company) also 
offers numerous advantages, 
and is a powerful tool for 
fiscal leverage on property 
bequests, as well as the 
potential reduction of real 
estate wealth tax (IFI). In 
the short term, I see no 
reason why these factors 
will change. Nonetheless, 
after May 2022, anything is 
possible.

This is resulting in growing from over the English 
Channel, which was up by 20% in 2021 and expected 
to see growth of

30%
IN 2022.
British investors are on track to become the number 
one foreign clientele this winter.

2020 2021

France

Un ted Kingdom

Belgium

Netherlands

Russia

Sw tzerland

Other

COVID

74%

10%
6%
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Focus on the decline in sales on the English side

2018 2019 2020 2021 2022
(prospective)

+3
0%
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0%
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NEW OLD
Incl. taxes Renovated Unrenovated

Location Average price range

COURCHEVEL
1850

Apartment < 3 bedrooms
STANDARD NC NC €11,000 €13,000 €8,000 €10,000
PREMIUM NC NC €12,000 €17,000 €9,000 €14,000

Apartment > 3 bedrooms and +
STANDARD €15,000 €22,000 €14,000 €19,000 €10,000 €15,000
PREMIUM €20,000 €30,000 €16,000 €21,000 €12,000 €17,000

Chalet
STANDARD €27,000 €35,000 €20,000 €25,000 €18,000 €23,000
PREMIUM €30,000 €40,000 €25,000 €30,000 €20,000 €25,000

COURCHEVEL 
MORIOND

Apartment < 3 bedrooms
STANDARD €12,000 €10,000 €7,000 €9,000 €6,000 €8,000
PREMIUM €13,000 €11,000 €8,000 €10,500 €7,500 €9,500

Apartment > 3 bedrooms and +
STANDARD €15,000 €12,500 €10,000 €12,000 €9,000 €11,000
PREMIUM €16,000 €14,000 €12,000 €14,500 €10,000 €12,000

Chalet
STANDARD €19,000 €15,000 €9,500 €13,500 €8,500 €12,500
PREMIUM €15,000 €20,000 €14,500 €18,800 €10,500 €14,500

COURCHEVEL 
VILLAGE

Apartment < 3 bedrooms
STANDARD €12,000 €10,000 €7,000 €9,000 €6,000 €8,000
PREMIUM €13,000 €11,000 €8,000 €10,500 €7,500 €9,500

Apartment > 3 bedrooms and +
STANDARD €15,000 €12,500 €10,000 €12,000 €9,000 €11,000
PREMIUM €16,000 €14,000 €12,000 €14,500 €10,000 €12,000

Chalet
STANDARD €19,000 €15,000 €9,500 €13,500 €8,500 €12,500
PREMIUM €15,000 €20,000 €14,500 €18,800 €10,500 €14,500

COURCHEVEL 
LE PRAZ

Apartment < 3 bedrooms
STANDARD €10,500 €12,000 €8,500 €11,000 €6,500 €8,000
PREMIUM €11,000 €12,500 €9,000 €11,500 €8,500 €9,500

Apartment > 3 bedrooms and +
STANDARD €11,000 €11,500 €9,000 €11,000 €5,500 €7,000
PREMIUM €12,500 €14,500 €9,500 €11,500 €8,700 €9,800

Chalet
STANDARD €9,000 €12,000 €8,000 €11,000 €7,000 €9,000
PREMIUM €11,500 €14,500 €10,000 €12,000 €8,000 €11,000

Market for new and old property: 
evolution of price per m² (2021)

Zoom to table of prices per m² 
by resort and property type

Average increase in new build prices

Global average price increase

Courchevel
1800

2%

Courchevel
Moriond
Village

Courchevel
Le Praz

Méribel Saint-Martin Megève Val Thorens Tignes Alpes d’Huez

2.5%

3.5%

0.2%

1.3%

5.2%

8%

6%

2.5%2.5%

4%4%

7%7%

2.2%2.2%

3.8%3.8%
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NEW OLD
Incl. taxes Renovated Unrenovated

Location Average price range

MÉRIBEL

Apartment < 3 bedrooms
STANDARD 14000 € 15000 € €10,000 €12,500 €6,000 €10,000
PREMIUM 16500 € 17000 € €13,000 €16,000 €11,000 €14,000

Apartment > 3 bedrooms and +
STANDARD €14,000 €17,000 €12,000 €14,500 €9,000 €11,500
PREMIUM €17,000 €23,500 €15,000 €18,000 €11,000 €14,000

Chalet
STANDARD €13,000 €16,000 €12,000 €15,000 €9,000 €12,000
PREMIUM €22,000 €28,000 €17,000 €20,000 €14,000 €17,000

SAINT- 
MARTIN

Apartment < 3 bedrooms
STANDARD €4,570 €6,120 €6,000 €7,700 €3,500 €6,000
PREMIUM €10,420 €11,600 €8,500 €11,300 €5,000 €7,000

Apartment > 3 bedrooms and +
STANDARD €7,500 €9,700 €4,000 €9,500 €5,600 €7,700
PREMIUM €13,000 €15,500 €10,500 €13,175 €6,000 €8,000

Chalet
STANDARD €10,700 €14,000 €9,000 €11,600 €9,500 €11,100
PREMIUM €14,000 €16,100 €10,800 €12,200 €9,170 €12,200

VAL THORENS

Apartment < 3 bedrooms
STANDARD - - €8,500 €9,500 €7,500 €8,500
PREMIUM - - €9,500 €11,000 €8,500 €9,500

Apartment > 3 bedrooms and +
STANDARD - - €9,500 €13,000 €9,000 €11,000
PREMIUM - - €10,500 €14,000 €9,500 €12,000

Chalet
STANDARD - - - - - -
PREMIUM - - - - - -

VAL D'ISÈRE

Apartment < 3 bedrooms
STANDARD NC NC €11,000 €14,000 €8,000 €11,000
PREMIUM NC NC €15,000 €22,000 €12,000 €16,000

Apartment > 3 bedrooms and +
STANDARD €17,000 €20,000 €13,000 €17,000 €9,000 €12,000
PREMIUM €20,000 €30,000 €18,000 €24,000 €13,000 €18,000

Chalet
STANDARD €18,000 €20,000 €14,000 €17,000 €11,000 €13,000
PREMIUM €20,000 €32,000 €18,000 €24,000 €14,000 €17,000

TIGNES

Apartment < 3 bedrooms
STANDARD €11,000 €14,000 €7,000 €9,000 €4,000 €7,000
PREMIUM €12,000 €15,000 €8,000 €11,000 €7,000 €9,000

Apartment > 3 bedrooms and +
STANDARD €12,000 €15,000 €8,000 €11,000 €6,000 €9,000
PREMIUM €15,000 €18,000 €11,000 €14,000 €8,000 €11,000

Chalet
STANDARD €15,000 €20,000 €10,000 €15,000 €7,000 €9,000
PREMIUM €17,000 €23,000 €15,000 €20,000 €8,000 €12,000

MEGÈVE

Apartment < 3 bedrooms
STANDARD €7,000 €9,000 €6,500 €8,000 €5,500 €7,000
PREMIUM €9,000 €12,000 €10,000 €13,000 €7,000 €9,000

Apartment > 3 bedrooms and +
STANDARD €8,000 €9,500 €8,000 €10,000 €6,000 €8,500
PREMIUM €14,000 €18,000 €12,000 €15,000 €9,000 €12,000

Chalet
STANDARD €9,000 €13,000 €10,000 €13,000 €7,500 €10,000
PREMIUM €15,000 €18,000 €13,500 €17,000 €10,000 €13,000

SAINT- 
GERVAIS

Apartment < 3 bedrooms
STANDARD €4,000 €5,500 €2,800 €3,200 €2,700 €3,000
PREMIUM €5,400 €6,200 €3,400 €3,800 €2,800 €3,000

Apartment > 3 bedrooms and +
STANDARD €4,500 €6,200 €3,700 €4,000 €3,200 €3,500
PREMIUM €6,000 €6,500 €4,200 €4,400 €3,600 €4,000

Chalet
STANDARD €8,200 €8,700 €8,000 €5,800 €4,500 €5,500
PREMIUM €8,500 €9,000 €5,800 €6,000 €6,500 €7,500

ALPE D’HUEZ

Apartment < 3 bedrooms
STANDARD €7,000 €9,000 €6,000 €7,500 €5,000 €6,500
PREMIUM €9,500 €12,000 €7,500 €8,200 €6,000 €7,500

Apartment > 3 bedrooms and +
STANDARD €8,000 €10,000 €6,500 €7,800 €6,000 €75,000
PREMIUM €10,000 €13,000 €7,800 €8,500 €7,000 €8,000

Chalet
STANDARD

€11,500 €13,000 €9,000 €10,700 €8,500 €9,500PREMIUM
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THE SEASONAL RENTAL MARKET  

RENTAL: 
EARLY BOOKING 
VS. ULTRA-LAST 
MINUTE
Despite a public health situation that 
remains uncertain, the French Alps are 
still the most popular holiday destination 
ahead of Italy, Switzerland and Austria.

Several market trends are influencing rental demand 
simultaneously. On the one hand, some clients are 
taking their time before deciding to book, gathering 
lots of information online or by phone beforehand. On 
the other hand, some bookings are being made earlier, 
especially for high-end properties with a marked 
acceleration from mid September onwards, doubtless 
due to expectations of strong demand and a limited 
supply of available properties.

For these anticipated 
bookings, flexibility on 
the operator’s part in terms 
of cancellation policies 
and refunds can of course 
play a decisive role.

Also of note is the rapid growth up

20%
IN LONG TERM 
BOOKINGS,
especially in traditional village resorts. With the growth 
in remote working, some people are taking the oppor-
tunity to extend their stays by bringing their office to 
the ski resort.

PANORAMA 202228
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Who are our holidaymakers?

Although French clients are still in the majority, 
foreign clients are now returning to the rental 
market.

Since the start of the 
pandemic, these have mainly 
been from nearby countries, 
a trend which is continuing 
for the 2021-2022 season.

British, Belgian and Dutch clients make up the majority 
of non-French clients booking stays in the alpine 
resorts.

Distribution of bookings (2021-22 vs 2020-21)

France United 
Kingdom

Russia Italy Belgium

Price variation over the season

Distribution of bookings by nationality (2020-2021)

Village Resort High Altitude Resort
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COURCHEVEL VAL D'ISÈRE MÉRIBEL SAINT-MARTIN- 
DE-BELLEVILLE MEGÈVE

France France France France France

United Kingdom United Kingdom United Kingdom United Kingdom Switzerland

Russia Switzerland Switzerland Belgium United Kingdom

Belgium Italy Belgium Russia Italy

Netherlands Belgium Germany Spain
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EARLY SEASON CHRISTMAS NEW YEAR EVE    
27/11/2021 - 18/12/2021 18/12/2021 - 25/12/2021 25/12/2021 - 01/01/2022          

APARTMENT CHALET APARTMENT CHALET APARTMENT CHALET

ESSENTIAL €2,600 €6,500 €4,300 €10,400 €5,200 €12,600
COMFORT €7,600 €9,400 €13,400 €15,400 €16,900 €20,300
PRESTIGE €9,400 €16,200 €18,600 €29,500 €23,800 €41,200

EXCELLENCE €27,500 €44,200 €60,000 €72,800 €68,500 €89,400

COURCHEVEL
1850

ESSENTIAL €2,200 €9,300 €4,300 €14,400 €5,600 €19,700
COMFORT €8,700 €13,800 €15,400 €18,100 €19,200 €27,000
PRESTIGE €18,000 €27,000 €30,000 €47,300 €40,000 €67,600

EXCELLENCE €27,500 €73,300 €60,000 €129,700 €68,500 €167,500

COURCHEVEL 
MORIOND

ESSENTIAL €1,800 €2,500 €3,000 €4,200 €3,900 €4,900

COMFORT €6,500 €19,900 €22,500

PRESTIGE €14,800 €34,900 €51,700

COURCHEVEL 
VILLAGE

ESSENTIAL €3,000 €4,900 €5,600

COMFORT €5,200 €6,100 €9,200 €10,900 €10,800 €14,700

PRESTIGE €10,700 €19,500 €28,700

COURCHEVEL 
LE PRAZ

ESSENTIAL €2,800 €2,100 €4,500 €3,700 €4,900 €5,000

COMFORT €3,400 €5,500 €5,200 €10,400 €5,800 €14,000

PRESTIGE €8,600 €17,700 €22,800

MÉRIBEL

ESSENTIAL €2,900 €6,200 €4,400 €10,200 €5,400 €13,000
COMFORT €6,200 €9,700 €9,800 €14,000 €13,100 €19,700
PRESTIGE €36,000 €45,400 €64,700

EXCELLENCE €20,000 €43,000 €58,000

MÉRIBEL
VILLAGE

ESSENTIAL €2,100 €3,500 €3,300 €5,300 €3,900 €7,600
COMFORT €6,700 €7,800 €10,700 €11,700 €16,900 €18,900
PRESTIGE €17,900 €25,300 €41,900

EXCELLENCE €22,900 €34,000 €44,000

SAINT- 
MARTIN

ESSENTIAL €2,400 €4,500 €4,300 €7,800 €5,300 €10,900
COMFORT €6,200 €9,200 €14,400
PRESTIGE €10,900 €18,500 €29,900

EXCELLENCE €17,000 €26,200 €35,500

VAL THORENS COMFORT €18,200 €25,600 €31,400

TIGNES

ESSENTIAL €16,000 €25,200 €28,500

PRESTIGE €13,300 €20,700 €25,800

EXCELLENCE €22,700 €32,200 €38,600

VAL D'ISÈRE

ESSENTIAL €3,800 €8,200 €6,400 €14,600 €7,600 €16,700
COMFORT €9,300 €11,700 €17,700 €20,300 €21,100 €24,000
PRESTIGE €6,500 €16,500 €14,800 €36,000 €18,400 €39,500

EXCELLENCE €28,900 €49,300 €57,200

MEGÈVE

ESSENTIAL €2,300 €9,600 €4,100 €20,600 €4,700 €26,800
COMFORT €9,900 €19,400 €25,700
PRESTIGE €19,000 €46,000 €51,800

EXCELLENCE €62,500 €87,500 €115,000

ALPE D’HUEZ ESSENTIAL €2,400 €9,200 €4,900 €9,600 €5,300 €9,800

Price / week by resort and property type
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   ORTHODOX 
CHRISTMAS JANUARY WINTER 

VACATIONS MARCH LATE SEASON
      01/01/2022 - 08/01/2022 08/01/2022 - 05/02/2022 05/02/2022 - 05/03/2022 05/03/2022 -02/04/2022 02/04/2022 - 07/05/2022

APARTMENT CHALET APARTMENT CHALET APARTMENT CHALET APARTMENT CHALET APARTMENT CHALET

€3,900 €8,400 €2,900 €7,200 €4,500 €10,500 €3,100 €7,200 €2,800 €6,800
€12,200 €13,600 €8,600 €10,500 €13,600 €15,800 €9,400 €11,100 €7,900 €9,700
€16,200 €27,700 €11,900 €20,200 €18,200 €31,500 €14,200 €20,900 €10,100 €19,400
€60,000 €64,400 €34,400 €45,600 €57,000 €66,100 €46,000 €50,200 €29,300 €42,900

€4,800 €16,300 €3,000 €10,200 €4,800 €16,400 €3,200 €10,600 €2,300 €9,300
€16,000 €25,400 €10,800 €13,600 €15,500 €19,700 €11,500 €14,600 €8,500 €10,900
€40,000 €46,600 €22,500 €31,800 €30,000 €50,000 €24,400 €33,000 €18,000 €26,900
€60,000 €128,700 €34,400 €80,000 €57,000 €113,900 €46,000 €84,500 €29,300 €68,700

 
€2,700 €3,900 €2,000 €2,800 €3,200 €4,300 €2,200 €3,100 €1,800 €2,500

€18,200 €13,400 €19,100 €14,100 €12,900

€36,400 €22,100 €34,800 €22,200 €19,400

 
€4,700 €3,200 €4,900 €3,300 €3,000

€8,800 €10,200 €5,700 €7,100 €9,900 €10,900 €6,100 €7,200 €5,400 €6,200

€16,200 €12,600 €21,300 €13,400 €20,500

 
 

€4,000 €3,500 €3,200 €2,500 €4,400 €4,300 €3,200 €2,600 €2,800 €2,100

€4,500 €8,800 €3,700 €6,700 €5,100 €10,900 €3,800 €7,200 €3,500 €5,800

€17,600 €12,200 €19,100 €12,700 €9,200

€4,000 €8,700 €3,200 €6,500 €4,700 €10,600 €3,300 €6,900 €3,000 €6,400
€9,000 €12,900 €6,700 €10,700 €9,800 €15,800 €7,000 €10,700 €6,000 €9,800

€61,000 €40,100 €53,500 €37,800 €26,600
€35,000 €27,000 €35,200 €27,400 €22,100

€2,900 €4,700 €2,300 €3,700 €3,400 €5,600 €2,400 €3,900 €2,200 €3,500
€10,300 €10,900 €6,900 €8,200 €12,100 €12,900 €7,300 €8,300 €6,700 €7,600

€24,900 €18,300 €29,500 €19,200 €17,900
€32,000 €22,700 €40,500 €23,700 €22,900

 
€3,200 €6,500 €2,800 €5,300 €4,500 €8,800 €3,000 €5,600 €2,500 €4,600

€8,300 €6,500 €10,700 €6,900 €6,200
€15,500 €12,100 €20,800 €12,400 €10,900
€18,700 €17,400 €24,200 €16,600 €17,900

 €27,900 €18,200 €28,400 €30,300 €20,900

€21,500 €15,500 €25,900 €17,400 €17,900

€14,200 €12,100 €20,200 €14,200 €14,000

€23,700 €20,900 €31,500 €23,800 €23,500

 

€5,300 €9,000 €3,700 €8,100 €6,600 €15,500 €4,200 €8,600 €4,600 €9,300
€13,100 €15,500 €10,300 €12,200 €18,100 €20,000 €12,000 €13,000 €11,200 €13,600
€8,300 €18,300 €8,300 €16,800 €14,200 €28,200 €10,800 €20,800 €7,400 €15,600

€29,000 €28,500 €42,800 €33,700 €30,900

€2,900 €16,300 €2,900 €12,200 €4,000 €19,600 €2,600 €10,800 €2,300 €9,600
€11,800 €11,400 €18,500 €10,500 €9,900
€33,400 €26,500 €39,100 €28,400 €21,500
€90,000 €61,300 €80,700 €62,500 €62,500

 €4,600 €9,400 €3,000 €8,700 €5,000 €10,000 €3,400 €9,400 €3,700 €9,200

31



 -
  C

ré
di

t p
ho

to
s:

 C
im

al
pe

s,
 O

T 
Le

s 
Ge

ts
 (M

. C
ar

le
), 

OT
 M

or
zi

ne
 (S

. I
ng

le
s)

, O
T 

Sa
in

t-
Ge

rv
ai

s 
(B

. M
ol

in
ie

r),
 O

T 
Al

pe
 d

'H
ue

z,
 O

T 
Ch

am
on

ix
 (M

. R
ay

la
t),

 O
T 

Co
ur

ch
ev

el
 (P

. P
ac

ho
d)

, 
OT

 M
eg

èv
e 

(S
. G

ar
ni

er
), 

OT
 M

ér
ib

el
 (S

. A
ym

oz
), 

OT
 T

ig
ne

s 
(A

. P
ar

an
t),

 O
T 

Va
l d

'Is
èr

e,
 O

T 
Va

l T
ho

re
ns

 (S
. B

er
th

on
, T

. L
ou

be
re

), 
Ad

ob
e 

St
oc

k 
- 

15
42

5

#Cimalpes, #alpsliving
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